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How can banks win, retain, and deepen customer
relationships in a digital-first environment?

This session covers customer acquisition
strategies, loyalty and retention in competitive
markets, and building relationships that last
beyond the next rate offer.
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What works, what doesn't, and how can banks build
sustainable AI capabilities?

This session moves from AI ambition to execution.
Real use cases, implementation challenges, and
practical steps to build digital capabilities that deliver.
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Change is Inevitable. Interoperationability
is the only sustainable response

Scaling AI Responsibly in Banking:
Operationalizing Inclusive Digital Lending

The New Customer: Redefining Trust
and Client Experience

The AI Paradox: Why Revenue Generation
Outperforms Cost Reduction in Emerging Markets 



S E M I N A R

TITLE SPONSOR

KEYNOTE SPONSOR

GOLD SPONSOR

ASSOCIATE SPONSOR

O
U

R
 E

ST
EE

M
ED

 P
A

R
TN

ER
SGOLD SPONSOR

ASSOCIATE SPONSORASSOCIATE SPONSOR

ASSOCIATE SPONSOR ASSOCIATE SPONSOR


